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Foreword 
 
 
 
Public opinion as to what constitutes an adequate social security system is crucial to policy 
decisions. Of course, in some countries, a general lack of resources limits the scope of social 
security. However, political choice is also an essential determinant, since countries with similar 
income levels often have widely contrasting levels of benefits and of population coverage.  
 
Within the ISSA Initiative framework, adequacy is treated as a relative concept, one which varies 
depending on each country's economy, social structures, cultural traditions and history. Hence, the 
Initiative focuses on public perception regarding the adequacy of social security: coverage, the 
types of benefits provided, benefit amounts or quality. 
 
As part of the ISSA Initiative, ISSA has carried out a survey among its member institutions on 
opinion polls about social security in their countries. This issue of ISSA Initiative Findings and 
Opinions presents the results of that survey. They show that polling on social security takes place 
in every region of the world and in countries at all income levels.  
 
The polls cited in the survey were classified according to the themes they dealt with. The 
majority, 56 per centevaluated public satisfaction with service quality, guiding institutions to 
better satisfy the people they serve. The other 44 per cent dealt with various aspects of adequacy:  
the extent to which current systems meet public expectations, public confidence in the future of 
social security, particularly concerning retirement benefits, and public opinion on reforms that had 
been enacted or were being considered.   
 
Human Resources Development Canada, an ISSA member organization, provided funds to the 
ISSA Initiative to carry out this survey. Additional funds are being sought to carry out further 
analysis of the opinion polls dealing with adequacy that were identified through the survey. Why 
were these polls undertaken? What did they reveal? How did the results affect policy decisions? 
 
 
 
Dalmer D. Hoskins 
Secretary General 



 

 

Opinion polls on social security: 
custom and practice around the world 
 
 

Roland Sigg and Richard Levinsky 1 
 
International Social Security Association 
Geneva 
 
 

Opinion polls are a valuable source of information to ascertain to what extent social 
security meets people's expectations and thus to evaluate public confidence in the 
sustainability of the systems in place in different countries. That is why a questionnaire 
(see annex) designed to obtain general information on the use of opinion polls by social 
security organizations was sent in February 2001 to all the ISSA's 376 Members. This 
report analyzes the replies. It is essentially concerned with assessing the extent to which 
ISSA Members resort to opinion polls. The results presented here give an idea of the 
intensity of polling activities on social security, both by social security organizations and 
others. They also give a broad picture of the subjects of opinion polls. 

 
 
 
 
 
 
1. Replies to the survey 
 
Altogether 199 organizations, including 168 ISSA Members, replied to the ISSA questionnaire, a 
response rate of 45 per cent for Members of the Association. The replies covered 95 countries (64 
per cent of the countries represented in the ISSA). 
 
The replies come from all four regions covered by the Association, with a majority from Europe 
(53 per cent), the other regions ranging from 14 to 18 per cent. In terms of the overall membership 
of the ISSA, Europe is slightly over-represented compared with the other regions. 
 

                                                 
1 Roland Sigg is Head of the Research Branch, ISSA; Richard Levinsky is Regional Information Analyst, ISSA. 
Assistance with this study was provided by Elisabeth Bastid and Lilian Vachon, students at the CNESSS (St-
Etienne, France), who extracted data from the questionnaires and carried out a preliminary analysis of the results, 
and by Toshinobu Tsuboi of the ISSA, who extracted the results. Lucy apRoberts and Yannick D'Haene of the 
ISSA contributed their comments. 
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Figure 1: Replies to the survey by region compared with the ISSA membership overall 
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Of the replies received from ISSA Members 81 per cent come from Affiliate Members 2, giving a 
response rate of 50 per cent for these organizati; the other 19 per cent of the replies were provided 
by Associate Members (a 31 per cent response rate for this category). The latter low rate can be 
explained by the activity of those organizations, which do not directly administer a social security 
system. Some 31 replies were received from organizations which are n ISSA Members. Some 
administer social security programmes, although the majority are research institutions or polling 
agencies. As the questionnaire was only sent to Members, these questionnaires were presumably 
passed on by Member organizations for those organizations to answer. 
 
 
Figure 2: Respondents by membership status compared with total ISSA membership (%) 
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In the light of these results, the response rate (half the Affiliate Members and 2/3 of the 
countries represented in the ISSA) is sufficient to carry out an analysis which, in broad 
terms, reflects the situation among the ISSA membership as a whole. Moreover, the high 
level of response suggests that social security organizations as a whole regard opinion 
polls as important. 

 

                                                 
2 ISSA Affiliate Members administer at least one social security programme. Associate Members (supervisory 
bodies, research institutions, prevention agencies, etc.) do not, in the main, administer such programmes directly. 
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2. Characteristics of organizations which undertake 
 opinion polling 
 
Out of the 199 organizations which replied to the survey, 121 are undertaking or have undertaken 
opinion polls in the last ten years and/or are considering doing so in the near future, a rate of 61 
per cent. This population is distributed across 69 countries, i.e. 47 per cent of member countries 
and 73 per cent of countries which replied. Many organizations reported undertaking several 
opinion polls, the survey counting a total of 209 polls (just under 2 per organization on average): 
79 organizations (65 per cent) reported a single poll, 32 (26 per cent) two or three, while 10 
organizations (8 per cent) indicated that they had undertaken more than three polls. 
 
 
2.1 Regions and country income levels 
 
The geographical distribution of organizations undertaking public opinion polling shows Europe 
on top with a rate of 56 per cent, which is generally representative of the total replies received. 
Proportionately, the Americas, with 26 per cent, is much better represented among organizations 
that undertake opinion polls. The Asia-Pacific region is slightly under-represented, while Africa is 
significantly under-represented. 
 
 
Figure 3: Organizations undertaking public opinion polling by region compared with 

respondents (%) 
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To refine the analysis, respondents were classified by their country's per capita income level 
(according to the World Bank definition: low-income country: US$755 or less (e.g. India, 
Burundi); middle-income country: US$756 - US$9,265 (e.g. Morocco and Thailand); high-
income country: US$9,266 or over (e.g. United States and France). While over half the 
respondents are from high-income countries, the same proportion is found among organizations 
which undertake public opinion polling. On the other hand, middle-income countries are found to 
be somewhat over-represented, while low-income countries are under-representated. 
 



6 

Figure 4: Organizations undertaking public opinion polling by country income level compared 
with respondents (%) 
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2.2 ISSA Affiliate Members and Associate Members 
 
As for the category of organizations, the vast majority, 122 out of 136, of those undertaking 
public opinion polling are Affiliate Members, with only 9 Associate Members reporting being 
involved in such activities. It would therefore appear, as with the response rate, that Associate 
Members are little involved in public opinion polling activities. 
 
 
2.3 Characteristics by type of organization 
 
It was possible to determine the area of operations of organizations which replied to the survey. 
Organizations with a generalist role (covering several branches of social security) were 
distinguished from specialist organizations which cover only one risk (old-age-invalidity-
survivors, hereinafter called "old-age"; health insurance-maternity, hereinafter "health"; 
occupational accidents and diseases, hereinafter "occupational risks"; unemployment; and family). 
Organizations which do not fall into these two categories (supervisory bodies, research and 
prevention institutions) are shown separately. 
 
As can be seen from Figure 5 below, 43 per cent of organizations undertaking opinion polls are 
generalist institutions. Research, pensions, supervisory and health insurance organizations account 
for between 8 and 17 per cent. Other types of organizations are below the 4 per cent threshold. 
Compared with the overall number of organizations replying to the survey, generalist 
organizations that have undertaken public opinion polling are perfectly represented. The same is 
true of those managing the majority of risks, except for those covering occupational risks and 
supervisory bodies, which are considerably under-represented. Conversely, research organizations 
and those covering old-age risks are over-represented. None of the organizations involved in 
prevention activities (essentially in the occupational risks sector) said that they had undertaken 
public opinion polling. 
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Figure 5: Organizations undertaking public opinion polling by activity compared with 
respondents (%) 
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To sum up, almost two-thirds of ISSA organizations which replied to the survey are 
undertaking or have undertaken at least one opinion poll in the last ten years. The 
Americas region stands out for a high level of polling and, to a lesser extent, 
organizations in middle-income countries. This is noteworthy in that these countries are 
often engaged in a reform process, for which polls can be a useful tool. Moreover, it might 
have been expected that organizations in high-income countries would have a much 
higher public opinion polling rate, which is not the case. This might be explained by the 
fact that several European countries which, like Germany and France, have high income 
levels, have a large number of organizations, only some of which are involved in opinion 
polling. Finally, it should be noted that no organization in the field of prevention which 
replied to the survey undertakes public opinion polling, while research organizations, as 
might be expected, are very active in polling. 

 
 
 
3. Characteristics of public opinion polls 
 
3.1 Availability of results 
 
In reply to the question whether results were available, 82 per cent of organizations, a large 
majority, reported that to be the case. However, that it is not the case for about one opinion poll in 
five. It is difficult, on the basis of the survey, to ascertain the reasons why some organizations do 
not publish the results of opinion polls, since no trend emerges from the replies received. It may 
be that, in some cases, among research organizations in particular, opinion polls are undertaken 
for a third party and thus the results cannot be published for contractual reasons. In other cases, 
the sensitive nature of the results may also explain the fact. 
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3.2 In-house or outsourced opinion polls 
 
Half of the opinion polls are undertaken in-house, and another quarter partly in-house, but in 
collaboration with another institution (usually a research institution or polling agency). The 
remainder are divided equally between outsourcing of opinion polling to an external organization 
or a financial contribution to a public opinion poll undertaken by another institution. For high-
income countries, a dichotomy can be found between in-house and outsourced polls, mixed 
solutions being much rarer. For other countries, the great majority of opinion polls are undertaken 
either in-house or in collaboration. There is a notable absence of wholly outsourced opinion 
polling in low-income countries. 
 
 
Figure 6: In-house and outsourced public opinion polls 
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Figure 7: Public opinion polls undertaken in-house or outsourced by income level (%) 
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In the majority of cases, the results of opinion polls are published and made available to 
the public. This shows a high degree of transparency, even if it is not total. A majority of 
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opinion polls undertaken by ISSA member organizations, perhaps surprisingly, are 
undertaken in-house. Indeed, public opinion polls undertaken by the State, political 
parties, the media, etc. are usually contracted out to specialist institutions. This does not 
appear to be the case for social security organizations which, in a significant number of 
cases, have chosen to undertake them in-house. Actually, only a quarter of the public 
opinion polls reported were entirely outsourced. There is a difference between developed 
countries and others: the latter make greater use of collaboration, while the former 
generally undertake opinion polling in-house (over half) or through outsourcing (one 
third). 

 
 
 
4. Analysis by type of public opinion poll 
 
Of the 121 organizations that have undertaken opinion polling, 83 have undertaken at least one ad 
hoc poll during the last ten years and 28 have put in place at least one barometer.3 In addition, 35 
organizations reported that they were considering undertaking an opinion poll in the near future 
(essentially in 2001), over half of which (19 organizations) had no recent polling experience. 
 
 
Figure 8: Type of public opinion polls 
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4.1 Organizations undertaking ad hoc opinion polling 
 
The 83 organizations which had undertaken ad hoc opinion polling undertook 136 polls, an 
average of 1.6 per organization. However, it is possible to distinguish certain organizations which 
are particularly active in this area, with one organization reporting over 10 polls. 
 
Ad hoc opinion polls are carried out in all world regions. Broken down by country income level, 
some over-representation can be found in middle-income countries and some under-representation 
in low-income countries. 
 
The areas of operations of the organizations concerned are extremely varied, without any 
particular distinction between generalist and specialist organizations. 
                                                 
3 Barometers are opinion polls which are undertaken at regular intervals, generally each year. 
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Of the opinion polls reported, one in five was undertaken between 1990 and 1995 and four in five 
between 1996 and 2001. One-fifth was undertaken in 2000 alone. 
 
 

Ad hoc opinion polls are thus the most common form of survey and are undertaken by all 
Affiliate Members without any significant distinction. It is interesting to note a 
considerable increase in the number of opinion polls undertaken in the last few years. Is 
this a sign of the rising popularity of opinion polls as a management tool? It may also be 
that some organizations reported only the most recent opinion polls, and omitted to 
mention some older ones. 

 
 
4.2 Organizations involved in barometers 
 
A total of 28 organizations have implemented 38 barometers, an average of 1.4 per organization. 
Some organizations are particularly active, such as the Social Insurance Institution in Finland, 
with 4 different barometers in place. 4 
 
Of the 28 organizations concerned, 23 are Affiliate Members. 19 are located in Europe, 5 on the 
American continent (Argentina, United States, Nicaragua, Netherlands Antilles and Saint Lucia) 
and 4 in the Asia-Pacific Region (Indonesia, Japan, Malaysia and the Philippines). None of the 
responding organizations in Africa has a barometer at present. With regard to countries' income 
levels, 18 organizations involved in barometers come from high-income countries, 8 from middle-
income countries and 2 from low-income countries. 
 
Most of the barometers mentioned were set up in the last few years, after 1995. Only 7 of the 38 
were started prior to that, the oldest in 1966. 
 
 

Barometers have essentially been introduced in high-income countries. This can be 
explained by the complexity of such polling, and the fact that it requires an adequate 
research organization, often lacking in other countries. It should nevertheless be noted 
that almost a third are in countries with medium or low incomes, which indicates that 
barometers are becoming more widespread. Like ad hoc opinion polls, there has been a 
recent proliferation of barometers, since 80 per cent of them (100 per cent for 
organizations in middle- or low-income countries) have been established since 1995. 

 
 

                                                 
4 By way of example, these Finnish barometers are worth listing: 

1. "Social Insurance Institution Barometer": since 1966, measures service quality and client satisfaction; 
2. "Social Protection Barometer": since 1995, identifies changes in public opinion concerning social 

protection. 
3. "Social Barometer": since 1996, produces an expert evaluation of people's welfare and the state of 

social services; 
4. "Rehabilitation Barometer": since 1998, evaluates the state of rehabilitation measures. 
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4.3 Organizations considering undertaking opinion 
 polls for the first time 
 
A total of 35 organizations reported that they were considering undertaking an opinion poll in 
2001, or during the current year. Of these, 16 had already undertaken an ad hoc opinion poll or 
already had a barometer. 
 
The other 19 organizations had not undertaken any similar exercise during the last ten years: 11 of 
those organizations were African, 4 European, 2 from the Americas and 2 in the Asia-Pacific 
region. In addition, almost half of those organizations are in low-income countries. 
 
 

These results show that some organizations in countries which have not been much 
involved up to now in polling activities, African countries and more generally developing 
countries, seem to want to get involved. Although this indicates only an intention, the 
tendency for polling activities to spread beyond the industrialized countries is clear. 

 
 
 
5. Subjects of opinion polls 
 
We received information on 209 opinion polls. The subjects of these polls were analysed on the 
basis of their titles. In general terms, two major groups of opinion polls can be distinguished. The 
first, and largest, directly concerns the principal mission of social security organizations which is 
to provide benefits. We have called this category "service quality", in that these are opinion polls 
which study the service quality provided to the user in terms of physical and telephone reception, 
for example, or else the quality of information provided by the social security organization. The 
second group of polls concerns what is referred to here as “adequacy” of social security. These are 
opinion polls which essentially study the extent to which the benefits provided meet people's 
expectations. They are also polls which seek to ascertain public perceptions of social security, and 
which evaluate the confidence of different population groups in certain benefits (for example, the 
opinion of insured persons on the level of their future pension). Finally, a third category was 
distinguished. These are polls which concern opinions on reforms carried out or envisaged. We 
considered it worthwhile to distinguish these polls from the others, in that they are directly linked 
to recent or forthcoming changes, and thus directly linked to the development of social security 
systems. 
 
Among the 209 polls counted (ad hoc polls, barometers or planned polls), 56 per cent concern 
service quality; 33 per cent relate to adequacy (the relationship between people's expectations and 
benefits provided); and 11 per cent concerned opinions on reforms. 
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Figure 9: Subjects of opinion polls 
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5.1 Subjects by region 
 
Each region can be distinguished in terms of subjects. For Europe, opinion polls on service quality 
and adequacy are almost equal in importance. The Americas show a distribution close to the 
average, while the Asia-Pacific region is particularly involved in opinion polls on reforms, and 
little on adequacy. This pattern is even more pronounced in Africa, with a marked predominance 
of polls on service quality. 
 
 
Figure 10: Subjects of opinion polls by region (%) 
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5.2 Subjects by country income level 
 
A breakdown of these data by income level shows that, irrespective of the latter, opinion polls on 
service quality are the most common. 
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Low-income countries undertake opinion polls on service quality almost exclusively. Middle-
income countries have a pattern of subjects closer to the average; they are proportionately more 
interested than other countries in opinions on reforms. Finally, high-income countries, as in the 
European region, undertake almost as many opinion polls on adequacy as on service quality. 
 
 
Figure 11: Subject by country income level (%) 
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5.3 Subjects by type of organization 
 
A breakdown of data by type of organization shows that, depending on the risk covered, opinion 
polls do not address the same subjects. While service quality is an almost constant concern of 
every organization, it does not appear to be a priority for research and supervisory bodies. 
 
Generalist organizations and most organizations covering a particular risk give priority to 
questions of service quality. Research organizations almost exclusively undertake polling relating 
to adequacy. 
 
Finally, it should be noted that supervisory bodies are particularly involved in opinions on 
reforms. 
 
 



14 

Figure 12: Subjects by activity of the organization (%) 
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5.4 Subjects by availability of results and type of opinion poll 
 
A breakdown of data by availability of results shows that results may be unavailable irrespective 
of the subject. The analysis is pertinent for the category of "opinions on reforms" where it is found 
that some 44 per cent of results in this category are not available (no doubt linked to their political 
sensitivity). 
 
Service quality is the focus of 61 per cent of barometers and 55 per cent of ad hoc opinion polls. 
No barometer appears to deal with reforms. 
 
 



15 

Figure 13: Subjects of ad hoc opinion polls 
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Figure 14: Subjects of barometers 
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In the context of this preliminary analysis of the subjects of opinion polls, two main 
groups can be distinguished. The first, the larger, is directly linked to the functioning of 
social security organizations, and deals with the question of service quality. These opinion 
polls are more predominant in low-income countries and in Africa, and among generalist 
organizations. The second group, representing a third of replies, concerns the adequacy 
of social security systems and their public image. These opinion polls are undertaken 
more commonly in Europe and by organizations in high-income countries, and by 
research and supervisory bodies. Finally, a third group, not as large but interesting, 
concerns opinions on reforms carried out or planned. These opinion polls are more 
frequent in the Asia-Pacific region and Africa, and in organizations in middle-income 
countries and among supervisory bodies. This result shows that countries which are most 
engaged in reform are also those inclined to undertake opinion polling to evaluate the 
effects of those reforms. These latter polls are politically more sensitive, since the results 
of one-half of them are not available. 
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6. Organizations which do not undertake opinion polling 
 
Among the 199 organizations which replied to the ISSA questionnaire, 74 said that had not 
undertaken any polling during the period 1990-2000 and had no intention of doing so in the near 
future. 
 
Four additional organizations mentioned surveys which were not opinion polls. Therefore, 78 
organizations or 39 per cent of respondents do not undertake opinion polling. 
 
Two-thirds are Affiliate Members and one-third Associate Members, the latter being markedly 
over-represented in this group. 
 
These organizations, which cover the various areas of social protection, are mostly in Europe (46 
organizations); 13 are in the African continent, 12 in the Asia-Pacific region and 7 in the 
Americas. The countries concerned have varying income levels. 
 
The main reasons given for this lack of interest in undertaking polling are as follows: the fact that 
polling is not, a priori, within the respondent's area of responsibility (31% of organizations), lack 
of financial resources (27%), doubts as to the usefulness of opinion polls (15%), lack of staff 
(13%) while 14 per cent gave other reasons. 
 
 
Figure 15: Main reasons for the absence of opinion polls 
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The respondents who said that opinion polls were outside their area of responsibility included 
contribution collection agencies or organizations subsidiary to an institution responsible for 
undertaking opinion polls. 
 
It should also be noted that lack of financial resources is not related to the country's income level, 
since this reason was given by both German and Japanese organizations as well as some in China 
and Slovakia. 
 
 

About 4 organizations in 10 which replied are not involved in polling activities. With 
regard to the regions and level of development, these organizations are not fundamentally 
different from the respondent organizations as a whole, except that the Americas is more 
involved than others in polling activities. On the other hand, a greater number of 
Associate Members, which do not directly cover a risk, are not involved in polling. Among 
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the reasons given for the absence of polls, it seems that only 40 per cent do not undertake 
polling on grounds of lack of resources, financial or human. For about half, opinion polls 
are either considered not useful (6% of respondents) or not within the organization's area 
of responsibility. 

 
 
 
7. Summary of the study 
 
This survey of ISSA Members sheds light on their involvement in public opinion polls on social 
security. It provides information on the degree of that involvement, the characteristics of 
organizations involved in polling activities, or which intend to undertake them in the near future, 
the nature of the opinion polls, and the reasons why member organizations undertake such 
activities or not. 
 
The main results of the study are as follows: first, 60 per cent of the ISSA organizations that 
replied to the questionnaire, have undertaken public opinion polls within the last ten years, or 
intend to do so very soon; at least half the countries represented in the ISSA have undertaken such 
polls. 
 
This shows that the practice is widespread, despite the diversity of social security organizations 
and their varying levels of technical capacity. Opinion polls are considered by many to be an 
essential management tool. There is also great development potential, since over a third of the 
organizations have no experience in this area, and for almost half of them, this is due to lack of 
resources. 
 
Moreover, it is not in organizations in high-income countries that one finds the largest proportion 
of opinion polls, but in middle-income countries. Low-income countries, however, are very much 
under-represented. 
 
There appears to be a tangible trend towards intensified use of opinion polls, in particular in 
countries which have not been much involved in these activities. A majority of the organizations 
which said that they intend to undertake opinion polls in the near future have no experience in this 
area. Likewise, 80 per cent of the opinion polls on which we received information had been 
undertaken in the last five years, one in five in the year 2000. 
 
While opinion polls aimed at improving services which are directly linked to the day-to-day 
management of social security systems, are the most common, a not insignificant proportion of 
polls seek to evaluate the public image of social security and public confidence in this institution. 
This shows the diversity of the opinion polls undertaken and their varying purposes. Opinion polls 
can help to improve service and also help to measure the extent to which social security systems 
meet public expectations. 
 
Finally, the results of this study show that opinion polls are essential management tools for the 
governance of social security in all the regions of the world. They also suggest, bearing in mind 
the intentions of organizations in developing countries to engage more actively in polling 
activities, that there are opportunities for transfer of expertise by institutions active in the field to 
those who wish to be more involved in the future. This will be particularly necessary in 
developing new barometers. These polls are essential to monitor trends in opinions in the long 
term, but implementing them requires particular skills. At present, only one-quarter of 
organizations that undertake polling have any experience in this area. There is thus considerable 
potential for development in this field. 
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Annex 
 
 
 
 
 
 
 
 

Questionnaire 
 
 

Survey of opinion polls on social security 
 
 
 
 



Opinion polls on social security

Questionnaire

PART 1. ISSA Member public opinion polling activities

1. Has your organization undertaken any public opinion polling concerning social security in the
last 10 years? (Please tick corresponding box)

  Yes   G  No   G
                 

2. Has your organization financed or participated in the development of public opinion polls on
social security within the last 10 years which were then carried out by another public or
private agency? 

  Yes   G  No   G
                 

3. Is your organization currently considering undertaking or sponsoring public opinion polling on
social security? 

  Yes   G  No   G       If “yes”, please provide the following information:

Subject of foreseen poll:

When do you expect the polling to be done? 

Main objective(s) of the poll:

4. If you answered “no” to all of the above questions, please briefly state why your organization
has not undertaken or sponsored such public opinion polling. [Please tick the corresponding
box(es)].

G No staff G No financial resources G Do not consider useful G Other

If you ticked “other”, please briefly explain what these were: 

If you answered “no” to questions 1 and 2 above, please skip to Part 3 below.



PART 2. Characteristics of public opinion polling undertaken  

If you answered “yes” to either questions 1 or 2 above, please provide the following information on
the characteristics of the 3 most recent public opinion polls within the 
last 10 years relating to social security in which your organization was involved:

Poll 1:
Subject of poll: 

Year(s) undertaken:

Main objective(s) of the poll:

Are the results available? (Yes/No):

Comments:

Poll 2:
Subject of poll: 

Year(s) undertaken:  

Main objective(s) of the poll:

Are the results available? (Yes/No):

Comments:

Poll 3:
Subject of poll: 

Year(s) undertaken:  

Main objective(s) of the poll:

Are the results available? (Yes/No):

Comments:

Note: If your organization has been involved in other major public opinion polls within the last 10
years beyond the 3 described above which you feel may be significant to this study, we would be
grateful if you provide the details on a separate page.



PART 3. External public opinion polling

If you are aware of any recent public opinion polls that were not undertaken or financed by your
organization and that were surveying public opinion relating to social security, please provide the
name and address of the responsible organization, subject and date of the opinion poll(s), as well as
any other information or observations which you may have in the space below. Please use a
separate sheet if necessary.

External poll 1:

Name of external organization:

Address:

Subject of opinion poll:

Date of poll:

Any other information/observations:

External poll 2:

Name of external organization:

Address:

Subject of opinion poll:

Date of poll:

Any other information/observations:

To permit follow-up please complete the following:

Name of respondent to questionnaire:

Organization:

Position title:

Address:

Telephone number:

Fax number:

E-mail address:

Thank you for your most valuable contribution in completing this questionnaire.
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